Holistic and Healthy

The idea of wellness has grown in
popularity over the last few years and our
Health Pack loves to hear about the latest
fitness regimes, Indybest reviews of CBD
and organic products, mindfulness how-tos
and relationship advice.

Who are they?”

e They trust homeopathic medicine

e They try to eat healthy but not at th
of what they enjoy
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Scale up each audience pack to increase reach, or zoom in to increase efficiency -

e They consider their diet to be very healthy

Making change happen

e 32% have advised someone to use acom-
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Getting it richt with
£) the Health Pack

An audience with a holistic mindset looking for
innovation and responsibility.

Top categories: health and beauty, fashion,
home furnishings
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